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	ROLE PROFILE

	Job title
	Sales Demand Analyst
	Date
	1/10/2026

	Business
	Fresh Food For Now

	Department
	Commercial

	Location
	Hybrid Callington / Leicester

	ROLE SUMMARY (main purpose)

	Responsible for demand planning activities including creating and maintaining forecast models for our products and customers by incorporating business intelligence and forecast information gathered from Sales, Marketing, internal portals, retailer portals and other sources. Liaising with Commercial for general demand and promotional plans and performance, having specific customers to focus on and accountable for.

	REPORTING STRUCTURE

	
Reports to
	VMI Manager

	
Direct & indirect reports
	N/A

	
Key internal stakeholders
	Commercial, Operations, Bakery

	
Key external stakeholders
	FFFN Customers

	KEY ACCOUNTABILITIES  AND RESPONSIBILITIES

	· Compile forecasts via VMI Program, input all promotional activity and sales updates
· Responsible for managing base sales volumes and exception reporting.
· Ensure collaborative planning with Commercial team
· Seasonal planning/coordination
· KPI creation and publication including promotional conformance and forecast accuracy over multiple time horizons
· Communicate and potentially meet with retailers to discuss demand, processes and improvement opportunities
· Develop demand forecasts (operational forecasts) at multiple levels of aggregation for multiple time horizons as part of a demand planning function
· Review historical sales trends, research demand drivers, prepare forecast data and evaluate results
· Coordinate cross-functional research activities to reconcile significant variances and refine the forecast model to reflect updated sales and marketing assumptions
· Utilise a collaborative and consensus approach by working with Commercial, Marketing, Finance and customers to obtain and ensure that current and accurate information is used for demand forecasts
· Use and maintain the Demand Planning Tools as the primary forecasting system
· Closely coordinate and communicate customer action plans with the Production Planning team
· Provide estimates to the Production Planning team

	QUALIFICATIONS, EXPERIENCE, SKILLS / KNOWLEDGE

	
Qualifications
	· Literate and numerate to GCSE grade A-C 
· A’level math’s (Desirable)
· Data and statistical degree (Desirable)

	
Experience
	· Data and statistical analysis
· Presentation Skills 
· Excellent communication and customer facing skills
· Continuous Improvement approach to work, able to innovate and develop systems
· Knowledge of forecasting methodologies and systems (Desirable)
· Previous Planning or Scheduling Experience (Desirable)
· Knowledge of constraint planning and scheduling methods in food manufacturing (Desirable)

	
Skills/ Knowledge
	· Excel to advanced level
· High level of accuracy and attention to detail
· Strong organisational and time management skills

	PERSONAL ATTRIBUTES & BEHAVIOURS

	· Identifies and acts upon opportunities for improvement.
· Continuously and constructively challenges the current way of doing things.
· Develop and assist a culture of continuous improvement of customer service (internal and external), quality and productivity
· Can convey the objectives of the department to other area’s
· Leads well by setting a good example behaviorally, readily and frequently delivering recognition and feedback
· Tackles areas of underperformance and sees them as opportunities to learn and develop
· Embraces issues raised and looks for way to resolve them without apportioning blame or deferring responsibility
· Takes responsibility for planning issues and avoids deferring upwards in difficult situations
· Willing to meet business needs in terms of hours and alteration to role/duties
· Able to adapt easily to changing priorities and new ways of working
Attention to detail
· Produces accurate numerical and written information with a high level of accuracy
· Can provide detailed information at short notice through databases and archives in the correct format
· Looks for ways to improve Planning and Scheduling to reduce costs and improve performance 
· Uses and develops methods to enhance business performance, reduce waste and maximise service
· Assists in the development of Best Practice standards in the department
· Knows, understands and works to expected working standards
· Takes positive corrective action where standards are not met
· Able to talk clearly and concisely about working standards in own area
Being Brilliant
· Makes a conscious commitment to applying themselves to all aspects of their role having a commitment to what they do
· Takes part in projects as and when required and facilitates innovative change
Commercial Awareness
· Understands the effects of their area’s performance on internal and external customers and takes corrective action when appropriate.
· Able to talk with knowledge and experience to external customers and commercial team
Communication & Influence
· Recognises and uses varying methods of communication and communicates appropriately according to recipient/situation.
· Presents all communication in a professional manner being clear, concise, accurate and detailed
Decision Making
· Reacts to issues as they occur and provides effective solutions.
· Follows problems through to completion and reflects on process in order to share learnings.
· Make balanced decisions based on the benefits of options available.
· Able to work under pressure and act on information with the required amount of urgency
Planning & Forward Thinking
· Understand the impact of the plan against the bottom-line profit.
· Able to justify the move away from the most profitable lines / plans.
· Demonstrate business awareness and commercial acumen.
· Able to compile and interpret data.
Teamwork
· Builds positive relationships, promotes co-operation within immediate team and other areas.
· Knows and understands individuals within own team.
· Able to communicate effectively.
· Works with peer group across shifts to tackle issues

	
COMPETENCIES FOR SUCCESS

	Competency
	Descriptors

	Values People
	Demonstrates the belief that people are the most important asset and central to the success of the organization. Everybody should be treated with dignity and respect at all times.

	Customer Focus
	Demonstrates the understanding that the satisfaction of our internal and external customers is the foundation of our success

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with PQP and federalism

	Flexibility and Adaptability
	The ability to change and adapt our own behaviour or work procedures when there is a change in the work environment, for example, because of changing customer needs

	Initiative and Taking Ownership
	Steps up to take on personal responsibility and accountability for tasks and actions in line with PQP and Federalism.
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