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	ROLE PROFILE 

	Job title
	Assistant Marketing Manager
	Date
	19/03/2026

	Business
	Ye Olde Pork Pie Shoppe/ Dickinson & Morris 

	Department
	Commercial/ Marketing

	Location
	Craft & Innovation Centre, Melton Mowbray  

	ROLE SUMMARY 

	Across Ye Olde Pork Pie Shoppe (YOPPS) and Dickinson & Morris (D&M), we have professionalised and scaled up our marketing communications over the last 3 years. Across digital, social media, PR and events, we now have an evolving marketing strategy and annual plan of activity to support deliver our brand and business objectives.
This role will be responsible for activating annual marketing plans, predominately for YOPPS as well as supporting on specific areas of D&M. Key areas of responsibility across social media planning and content creation (which we are bringing in-house), website management and reporting, consumer email activity and PR, as well as event planning and execution. The role will also support the NPD process and launches with our premium retail customers. 
The Assistant Marketing Manager will act as the brand guardian for Ye Olde Pork Shoppe and Dickinson & Morris.


	REPORTING STRUCTURE

	Reports to
	Head of Sales & Marketing

	Direct & indirect reports
	No direct reports
Requirement to influence across the organisation

	Key internal stakeholders
	Sales & Marketing Team (Commercial Manager & Sales & Marketing Executive)
Ye Olde Pork Pie Shoppe Team 
Ye Olde Pork Pie Shoppe Bakery Team
Ye Olde Pork Pie Shoppe Admin & Distribution Team
D&M & YOPPS Innovation Team
Insights Team
Charnwood Bakery
Wider brand teams


	Key external stakeholders
	PR & Social Media agencies
Creative & Media agencies
Insight agencies

	SKILLS & ABILITIES 

	
· Lead the development and execution of the annual marketing plan for Ye Olde Pork Pie Shop in-line with business and brand objectives 
· Support the Head of Sales & Marketing on activating key elements of the Dickinson & Morris marketing plan at key campaign moments
· Support refinement and own the execution of YOPPS & D&M Social Media strategies to help the brands long term and short-term ambitions, working with Head of Sales & Marketing on agreed KPIs
· Create a content calendar, write original social media copy and publish compelling content in alignment with YOPPS and D&M brand standards and tone of voice 
· Create own assets using relevant mediums (e.g. video, GIFs, still imagery & graphics or copy)
· Brief and manage external agencies to deliver high quality campaign content when required and where relevant 
· Working with the wider team, develop and execute ideas for exciting still image and video shoots across a range of business areas – e.g. in the bakery

· Deliver day to day community management, ensuring all engagement is conducted in a timely fashion with the appropriate tone of voice
· Keep abreast of marketing and social media trends and product developments
· Consistently monitor and analyse the performance of ad hoc and planned communications within social media through social listening and other tools. Use insights to inform ongoing strategy and tactics for social media
· Day to day management and updating of YOPPS direct to consumer website 
· Working on optimising the user-experience and journey to aid greater sales conversion. Working with external web development agency
· Monitoring, analysis and administration of e-commerce sales through Shopify platform and recommendations for optimisation and growth 
· Monitor sentiment of consumer reviews across platforms and manage engagement accordingly  
· Monthly reporting on website performance and recommendations to optimise
· Plan, create and execute email communications to YOPPS customer database to drive sales conversion
· Grow, manage and segment our customer database, building long-term value and loyalty 
· Work with external marketing agency on planning and delivery of paid spend through digital channels against agreed KPIs
· Lead the planning and execution of consumer and trade events for YOPPS – i.e. Farm Shop & Deli Show
· Support NPD projects at YOPPS working with Head of Sales & Marketing & Commercial Manager to deliver launches on time and to a high standard
· Support YOPPS and D&M brand with ad-hoc request for creative assets, e.g. adverts, trade brochures, leaflets





	KNOWLEDGE & UNDERSTANDING

	
· 3-5 years’ experience in a similar role delivering social media marketing and website management within a Marketing team or Marketing agency environment
· Passion for marketing and curiosity for understanding shoppers and consumers 
· Experience of planning and executing marketing plans across a variety of channels 
· Knowledge of best practice across all key social media platforms, including Facebook, Twitter, Instagram, TikTok, Pinterest, YouTube & LinkedIn
· Passion for creating compelling social media content 



	QUALIFICATIONS, EXPERIENCE, TECHNICAL SKILLS / KNOWLEDGE

	
· Strong copywriting and editing skills suitable for each platform
· Ability to create own content, graphic design / videography skills
· Experience of handling consumer feedback and complaints
· Experience of content planning
· Reporting and analysis skills 
· Experience of managing or working with creative agencies and the ability to create clear and compelling briefs
· Organised and efficient with the ability to react quickly and accurately to opportunities and work to tight deadlines
· Experience of working in an e-commerce environment and using platforms such as Shopify 
· Experience of creating and managing consumer email campaigns and customer relationship management 
· Previous experience of working in an office environment, and skilled across Microsoft Office packages
· Strong communicator with the ability to engage internal stakeholders at all levels and excite our external partners
· Experience within an FMCG environment, ideally with a food brand, is preferred but not essential.



	CORE COMPETENCIES, ATTRIBUTES & BEHAVIOURS FOR SUCCESS

	Competency
	Descriptors


	Values People
	Demonstrates the belief that people are our most important asset and central to the success of the organisation. Everybody should be treated with dignity and respect at all times.

	Customer Focus
	Is passionate about quality, striving to continuously make a positive difference for our customers and our consumers.

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with our Purpose Statement and Company Values.

	Flexibility & Adaptability
	The ability to change and adapt own behaviour or work procedures when there is a change in the work environment, for example as a result of changing customer needs.

	Initiative & Taking ownership
	Steps up to take on personal responsibility and accountability for tasks and actions in line with our Purpose Statement and Company Values.

	Drive for Excellence
	Knows the most effective and efficient processes for getting things done, with a focus on continuous improvement.


	Resource Management
	Effectively manages resources and cost drivers to achieve sustainable productivity and profitability.


	Technical Expertise
	Has the skills, knowledge and experience required to excel in own area of specialism and the willingness to further grow and develop.


	Self-Management
	Uses a combination of feedback and reflection to gain insight into personal strengths and weaknesses, so that own time, priorities, and resources can be managed to achieve goals.
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