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	ROLE PROFILE

	Job title
	Brand Manager – West Cornwall Pasty Co
	Date
	March 2026

	Business
	Food For Now

	Department
	Marketing Team

	Location
	Bradgate Bakery, Leicester – Office based role

	ROLE SUMMARY (main purpose)

	
This is your opportunity to lead across a portfolio of brands worth in excess of £100m RSV with the core focus on our leading premium pastry brand West Cornwall Pasty Co. As the food to go market continues to grow, this role gives the opportunity to work in a dynamic, fast-paced industry.
There are two key aspects to this role; the first is Brand Manager on West Cornwall Pasty Co. to lead on brand communications, innovation launches and partnerships (75%), the second is supporting our other food to go brands including Urban Eat and Leaf & Loaf (25%). This gives a commercially minded, passionate and agile individual the opportunity to build brand equity on West Cornwall Pasty Co. whilst also tapping into exciting tactical food trends.

	REPORTING STRUCTURE

	Reports to
	Senior Brand Manager

	Direct & indirect reports
	None

	Key internal stakeholders
	Head of Customer Marketing, NPD Team, Commercial Team, Head of Operations 

	Key external stakeholders
	Suppliers, marketing agencies, key customer accounts

	KEY ACCOUNTABILITIES AND RESPONSIBILITIES

	The role will be responsible for owning and leading all things relating to West Cornwall Pasty Co. and supporting its medium to long term strategic direction as well as supporting on our other food to go brands. They will need to be organised and structured, with good cross-department communication skills to bring the wider business on the journey with them and instil a brand guardianship mentality across all areas. 
Responsibilities include:
· Managing the execution of the annual brand plans in line with the 3-year brand strategy
· Supporting the development of annual brand plans using category trends, consumer behaviour and competitive performance to understand and highlight brand insights, unlocking opportunities for brand growth
· Working with the commercial teams to present the brand strategy and plans each year to key strategic partners, ensuring we stand out and create memorable events
· Leading all agencies working on the brand to create a collaborative working environment that builds brand equity, delivers a consistent approach across all channels and is market leading   
· Driving innovation by spearheading exciting seasonal and limited-edition products from ideation to national launch, coordinating with the cross-functional teams and activating through-the-line
· Manage the development and continual review of the brands 3-year innovation pipeline. Including managing the product lifecycle on a day-to-day basis, with the support of the NPD Team
· Spearhead a new digital strategy across various platforms to drive consumer and customer engagement
· Work with colleagues and partners for the creation, execution and management of content for social media channels – communicating key brand messages and supporting website content.
· Work closely with the NPD Manager and Head of Operations to ensure our relationship with suppliers is collaborative and as per the agreed contracts
· Monitoring the brand P&L, tracking performance against signed off annual budget and constantly looking at ways to optimise and improve our profit through cost re-engineering, innovation, and where appropriate CAPEX projects
· Being responsible for managing the respective brand’s marketing spend, flagging any concerns or challenges throughout the year
· Tracking ROI of activation across agencies and media campaigns, pulling key learning to optimise future activity 
· Supporting the Franchise Manager with the development and exciting evolution of the brand as a franchise proposition


	QUALIFICATIONS, EXPERIENCE, SKILLS / KNOWLEDGE

	Qualifications
	Ideally degree level, within the field of business and/ or marketing 

	Experience
	3+ years previous experience of working in a similar role managing and developing a brand, including product development and campaign execution. Experience of working with and managing external agencies. 

	Skills/ Knowledge
	Solid project management skills, commercially astute, problem solving, influencing, passion for marketing and the consumer. 

	PERSONAL ATTRIBUTES & BEHAVIOURS

	1.  Choose a positive attitude
2.  Understand your impact
3.  Take personal responsibility
4.  Resilience
5.  Achieve results
6.  Customer service
7.  Managing
8.  Leading

	COMPETENCIES FOR SUCCESS

	Competency
	Descriptors

	Values People
	Demonstrates the belief that people are the most important asset and central to the success of the organization. Everybody should be treated with dignity and respect at all times.

	Customer Focus
	Demonstrates the understanding that the satisfaction of our internal and external customers is the foundation of our success

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with PQP and federalism

	Flexibility and Adaptability
	The ability to change and adapt our own behaviour or work procedures when there is a change in the work environment, for example, as a result of changing customer needs

	Initiative and Taking Ownership
	Steps up to take on personal responsibility and accountability for tasks and actions in line with PQP and Federalism.

	Developing Partnerships
	The ability to establish formal and informal relationships inside and outside the organisation and to anticipate and balance the needs of those whose cooperation is needed for the long-term success of the business

	Commercial Awareness
	Demonstrates and understanding of the impact decisions and actions have on the organisation in line with PQP and federalism
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