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	ROLE PROFILE

	Job title
	Brand Manager – Food For Now
	Date
	Oct 2026

	Business
	Food For Now

	Department
	Marketing Team

	Location
	Bradgate Bakery, Leicester – Office based role

	ROLE SUMMARY (main purpose)

	This is your opportunity to lead brand development projects across our portfolio of Food For Now brands worth in excess of £100m RSV (including Urban Eat, West Cornwall Pasty Co. and Coffee Shop), with the core focus on leading NPD launches and activating brand partnerships.
As the food to go market continues to grow, this role gives the opportunity to work in a dynamic, fast-paced industry, giving an organised, passionate and agile individual the opportunity to build brand equity on our Food for Now portfolio whilst also tapping into exciting tactical food trends.
This is an exciting role, supporting the strategic development and management of a portfolio of branded products within a dynamic and growing food-to-go category.
The Brand Manager will be responsible for bringing products to market and managing the full product lifecycle, from insight generation and concept development through to launch, optimisation and discontinuation. Working closely with Marketing, NPD, Commercial, Category and Operations teams, the role will ensure the product portfolio meets consumer needs, delivers against business objectives and strengthens brand equity.
The role requires an organised, effective cross-functional leader with a passion for product excellence and delivering sustainable growth through strong portfolio management.

	REPORTING STRUCTURE

	Reports to
	Senior Brand Manager

	Direct & indirect reports
	None

	Key internal stakeholders
	· Senior Brand Manager
· NPD Team
· Commercial Team
· Category & Insights Team
· Supply Chain & Procurement
· Finance Team


	Key external stakeholders
	· Suppliers
· Packaging Agencies
· Creative & Research Agencies
· Consumer Insight Partners


	KEY ACCOUNTABILITIES AND RESPONSIBILITIES

	
The Brand Manager will lead the development of the product portfolio, ensuring a strong balance between consumer relevance, operational efficiency and commercial performance. They will also be responsible for:
· Managing the execution of the annual product and innovation plans in line with the broader brand and business strategy.
· Building strong relationships with suppliers and NPD team to ensure effective delivery of product objectives.
· Leading cross-functional project teams to deliver successful new product launches on time and within budget.
· Owning the product lifecycle from concept through launch, optimisation and discontinuation.
· Supporting the development of category-driven product strategies using consumer insight, trend analysis and market performance data.
· Developing robust business cases for new product opportunities, assessing commercial viability and strategic fit.
· Tracking product profitability and supporting delivery of margin improvement initiatives through value engineering, recipe optimisation and packaging developments.
· Working with in-house creatives and external agencies to manage the end-to-end artwork process
· Ensuring all product communications and claims align with brand positioning and regulatory requirements.
· Supporting customer comms for new product launches, managing photoshoots of new products



	QUALIFICATIONS, EXPERIENCE, SKILLS / KNOWLEDGE

	Qualifications
	Ideally degree level, within the field of business and/or marketing 

	Experience
	· 3+ years' experience in Brand Management, Product Management or Innovation roles.
· Experience managing products through the full lifecycle.
· Proven experience delivering innovation projects from concept to launch.
· Experience working with cross-functional teams and managing external agencies or supplier relationships.
· FMCG or Food & Drink experience desirable. 


	Skills/ Knowledge
	Solid project management & organisational skills, commercially astute, problem solving, influencing internal and external stakeholders, great attention to detail.

	PERSONAL ATTRIBUTES & BEHAVIOURS

	1.  Choose a positive attitude
2.  Understand your impact
3.  Take personal responsibility
4.  Resilience
5.  Achieve results
6.  Customer service
7.  Managing
8.  Leading

	COMPETENCIES FOR SUCCESS

	Competency
	Descriptors

	Values People
	Demonstrates the belief that people are the most important asset and central to the success of the organization. Everybody should be treated with dignity and respect at all times.

	Customer Focus
	Demonstrates the understanding that the satisfaction of our internal and external customers is the foundation of our success

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with PQP and federalism

	Flexibility and Adaptability
	The ability to change and adapt our own behaviour or work procedures when there is a change in the work environment, for example, as a result of changing customer needs

	Initiative and Taking Ownership
	Steps up to take on personal responsibility and accountability for tasks and actions in line with PQP and Federalism.

	Developing Partnerships
	The ability to establish formal and informal relationships inside and outside the organisation and to anticipate and balance the needs of those whose cooperation is needed for the long-term success of the business

	Commercial Awareness
	Demonstrates and understanding of the impact decisions and actions have on the organisation in line with PQP and federalism
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