






	ROLE PROFILE

	Job title
	Development Chef - Brands
	Date
	1/10/26

	Business
	Food For Now

	Department
	NPD

	Location
	

	ROLE SUMMARY (main purpose)

	Create and develop innovative, commercially viable FTG product concepts. The Development Chef will be expected to identify opportunities, generate new ideas, create recipes, and bring concepts to life working closely with the Brand Manager to ensure products deliver against brand and commercial expectations

	REPORTING STRUCTURE

	
Reports to
	Senior NPD Manager

	
Direct & indirect reports
	None

	
Key internal stakeholders
	Senior Leadership Team, Commercial Team, Finance Team, Bakery Team

	
Key external stakeholders
	Customers, Suppliers, Brand Custodians 

	KEY ACCOUNTABILITIES  AND RESPONSIBILITIES

	Brand Management 
· Proactively generate new product ideas and concepts by identifying food trends, consumer needs, competitor activity and brand opportunities.
· Create product concepts, recipes and samples that are commercially and operationally viable.
· Bring innovation ideas supported by rationale around flavour, format, trend relevance.
· Prepare kitchen samples and presentation materials for internal reviews, customer presentations, and concept sell-ins.
· Refine recipes, ingredients, specifications, and cooking methods to ensure products are scalable, cost-effective, and operationally achievable.
· Identify and develop supplier partnership that support and enhance differentiated product concepts.
· Clear understanding of our internal manufacturing capabilities and our strategic 3rd party manufacturing partners


	QUALIFICATIONS, EXPERIENCE, SKILLS / KNOWLEDGE

	
	Working in a fast moving culture and category.
Have the confidence and ability to work with people at all levels, including customers.
Ability to understand the external and internal customer.
Have basic levels of IT, numeracy, and literacy.
Excellent interpersonal and presentation skills.


	PERSONAL ATTRIBUTES & BEHAVIOURS

	1.  Choose a positive attitude
2.  Understand your impact
3.  Take personal responsibility
4.  Resilience
5.  Achieve results
6.  Customer service
7.  Managing
8.  Leading

	COMPETENCIES FOR SUCCESS

	Competency
	Descriptors

	Values People
	Demonstrates the belief that people are the most important asset and central to the success of the organization. Everybody should be always treated with dignity and respect.

	Customer Focus
	Demonstrates the understanding that the satisfaction of our internal and external customers is the foundation of our success

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with PQP and federalism

	Flexibility and Adaptability
	The ability to change and adapt our own behaviour or work procedures when there is a change in the work environment, for example, as a result of changing customer needs

	Initiative and Taking Ownership
	Steps up to take on personal responsibility and accountability for tasks and actions in line with PQP and Federalism.
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