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		ROLE PROFILE 

	Job title
	Brand Marketing Manager
	Date
	Jan 2024

	Business
	Meals Category

	Department
	Commercial

	Location
	Kettleby/Saladworks 

	ROLE SUMMARY 

	
An exciting opportunity to join a high performing team at an exciting time of brand growth. We have big plans for our existing brands and exciting opportunities to bring new brands to market in the Meals category.  We are looking for a strong Marketing Manager with a proven track record of delivering growth within an FMCG environment. This role is a permanent role sitting on the Commercial Lead Team for the Meals Category

· You will work with the Commercial Director to reshape and define the long (5 year) and short-term (annual) strategic growth plan for the Meals brands and deliver the plan into market with a high level of autonomy and responsibility.
· You will balance strategy creation with execution excellence, shaping and creating the long-term pipeline whilst guiding the team to deliver the short-term execution. on toolbox, including profit expansion ahead of sales growth to ensure continued brand investment.
· Work with agency partners and internal functions to develop and deliver compelling and distinctive brand marketing programmes that deliver for retailers and consumers
· Lead the shopper strategy in line with overall brand strategy, to ensure close partnership and alignment with our customers strategic direction, delivering conversion at fixture through disruptive shopper campaigns and tactics.
· Lead the monitoring of brand performance, including overall portfolio performance against agreed KPIs, NPD launches and integrated campaigns. Share learnings and recommendations to drive optimal results.
· Work with the Marketing Director to define & develop a rolling impulse driven innovation pipeline that is rooted in consumer insight. Lead the development of compelling and relevant trade & consumer selling stories.
· Constantly champion product quality, working with Finance, Quality and Bakery to ensure action is taken in a timely manner to resolve challenges, if required.
· Effortlessly collaborate across the business and category by inspiring understanding with saliency and strategic clarity to drive engagement and ambition.
· A key member of the Meals Commercial Team
· Actively participate and contribute to the emerging Samworth Brothers marketing community.
· Lead, inspire and develop the marketing execs


	REPORTING STRUCTURE

	Reports to
	Commercial Director

	Direct & indirect reports
	Brand Manager & Marketing Executive 

	Key internal stakeholders
	Meals Commercial Leadership Team, Commercial & Category team. 
Samworth Brothers Group Marketing team.

	Key external stakeholders
	Agencies – creative, media, packaging etc
3rd party Commercial & Brand partners

	KEY ACCOUNTABILITIES AND RESPONSIBILITIES 

	Evolve and shape the Brand Strategy and the Execution plan for our current and future Meals Brands. Making the most of what we already have and providing exciting new reasons for more consumers to choose our Meals Brands

Lead the sustainable growth of the Meals brands
· Work with the Commercial Director to define and develop long- and short-term strategic brand plans. 
· Champion ‘core first’ philosophy throughout the organisation and manage the portfolio to create efficiencies and maximise availability etc.
· Work with Commercial Director and the Meals Commercial Lead Team, to step-change consumer participation in the Meals brands and deliver our strategic ambition.
· Responsible for the rejuvenation and ongoing consumer engagement with the current Meals Brands and bring to market new and exciting branded propositions.

Drive the Brands to deliver our long-term Brand ambition
· Accountable and responsible for the creation and implementation of a brand positioning ensuring 
· Lead the development and continuous updates of an execution toolboxes for the Commercial Team to work with retailers to execute
· Support the Commercial Director in defining the strategic intent and creative target. Creating a deeper understanding of the consumer cohort the brand is targeting and seeks to engage with.
· Work with the Commercial Director, external agencies and insights team to continue to establish and build the Meals brand communications platform. Deliver a model which supports short terms sales driving initiatives as well as long term equity building campaigns.
· Take the lead in briefing the cross-agency team to develop and deliver compelling and distinctive brand marketing programmes that achieve the agreed goals and gets our Brands talked about. Including the ongoing development of a pipeline of innovation to ensure newness and excitement for retailers and consumers.
· Manage a highly engaged agency team who work collaboratively to meet the needs and goals of the brands

Deliver shopper conversion at fixture (physical and virtual)
· Lead the shopper strategy in line with the overall brand strategy, to ensure close partnership and alignment with our customers strategic direction, delivering conversion at fixture through disruptive shopper campaigns and tactics.
· Work with the Commercial Director and Meals Commercial Lead team to build strategic relationships with the relevant trade partner contacts to influence the overall direction of the category and brand
· Set the Trade communications plan, including direct to customers and via the trade PR Agency. Manage the agency relationship and briefings.

Manage the ongoing development of the innovation pipeline
· Work with Commercial Director, Insights and Innovation to define the innovation funnel and tunnel, utilising consumer, customer, category and competitor insight.
· Work with the Insights team and innovation to develop and execute relevant learning plans, to support projects within the NPD process 
· Establish an inspirational and credible approach to creating trade selling stories.
· Work collaboratively and in close partnership with the innovation team.







	QUALIFICATIONS, EXPERIENCE, TECHNICAL SKILLS / KNOWLEDGE

	
· An accomplished, commercially driven marketing professional who can demonstrate impact both functionally and as part of a business leadership team.
· Highly creative but grounded in insight and able to understand the implications of their strategic choices and recommendations throughout the business and value chain.
· Inspirational, ambitious and with a measured confidence who is not afraid to challenge the status quo. 
· Equally comfortable and confident with developing strategy as well as getting their hands dirty.
· Confident commercially with a high level of commercial acumen and understanding.
· Capable of making the complex simple and ensuring understanding by delivering a salient narrative.
· Strong evidence of functional marketing capability demonstrated through experience and achievements

Personal experience and background
· An established Marketing Manager with proven success within a marketing team.
· A strong blue-chip marketing background with the desire and agility to leverage past experiences to continually elevate the capabilities and ways of working of the Meals brands.
· Driven, ambitious and wanting to be part of the Meals branded ambition
· An individual who thrives on autonomy but respects the need to manage passionate stakeholders.
· Capable of leading and direction setting with minimal guidance.
· A true foodie with a genuine interest in taste trends.
· A natural and unforced collaborator who takes pleasure in the success of the team over the individual. 
· Someone who lives the Samworth Brothers Values: 1) We are a Family; 2) We take Pride; 3) We Make Things Happen


	CORE COMPETENCIES, ATTRIBUTES & BEHAVIOURS FOR SUCCESS

	Competency
	Descriptors

	Values People
	Demonstrates the belief that people are our most important asset and central to the success of the organisation. Everybody should be treated with dignity and respect at all times.

	Customer Focus
	Is passionate about quality, striving to continuously make a positive difference for our customers and our consumers.

	Collaborative Team Working
	The willingness to act as part of a team and work towards achieving shared objectives through adopting best practice in line with our purpose statement and Company values.

	Flexibility & Adaptability
	The ability to change and adapt your behaviour or work procedures when there is a change in the work environment, for example as a result of changing customer needs.

	Initiative & taking ownership
	Steps up to take personal responsibility and accountability for tasks in line with our purpose statement and our Company values.

	People Management
	The ability to understand people and their motivations, build good relationships with them and help them unlock their potential.

	Decision making and judgement
	In line with our new purpose statement and Company values, makes timely and informed decisions that take into account the facts, goals, constraints and risks that keep the organisation moving forward.

	Commercial awareness
	Demonstrates an understanding of the impact decisions and actions have on the organisation in line with our new purpose statement and Company values.

	Developing partnerships
	The ability to establish formal and informal relationships inside and outside the organisation, and to anticipate and balance the needs of those whose cooperation is needed for the long-term success of the business.

	Engaging others through change
	The ability to communicate a compelling vision throughout the organisation, generating genuine motivation and commitment and to act as a sponsor of change.

	Focussing on the future
	Demonstrates enthusiasm about our future by identifying strategic issues, opportunities to drive sustainable, profitable growth, and managing risk. 
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ABOUT SAMWORTH OUR OUR WORK OUR OUR
BROTHERS BUSINESSES PRODUCTS FOR US RESPONSIBILITIES NEWS CONTACT

At Samworth Brothers our business is food with our quality
chilled and ambient products enjoyed by millions of people
every day. We are a fourth generation family business
employing over 9,000 people, operating from well-invested
and modern food manufacturing and retail sites across the
UK. Our consumer brands include the No 1 Cornish pasty

favourite, Ginsters, the iconic malt loaf, Soreen, the West

Cornwall Pasty Co. and sports nutrition brand, SCI-MX. Other
brands include the pie specialists Walker & Son and Dickinson

& Morris.

Samworth Brothers

QUALITY FoODS

Our People Our Quality, Work For Us

Our people define us - loyalty and We describe our culture as being We offer a wide variety of employment
dedication contribute to the continuing centred around People, Quality and opportunities across our 18 businesses
success of the company. We also value Profit (PQP). For us, that means using and our staff enjoy good benefits. View
their expertise - read about some of our the best ingredients in modern, well- our job listings to see our latest
specialists from around the Group who invested sites and having great people vacancies.

are experts in their particular field. who are committed to our customers.

Show deskiop.





